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Dr. Rahul Pratap Singh Kaurav is an Associate Professor at the FORE School of Management, New
Delhi, India, where he leads teaching, research, consultancy, and external communication efforts. He is
also Chair of the Communication and Branding Committee and Associate Editor of Abhigyan. In addition
to his primary role, he serves as Adjunct Faculty at BITS-Pilani, India, and Taylor’s University, Malaysia.
Previously, he held academic positions at FIIB, Prestige Institute of Management, and Boston College,
Gwalior.

Dr. Kaurav is widely published, with over 60 research papers in national and international journals,
numerous book chapters, and 12 books, including those with Routledge, Edward Elgar, and Sage. He is a
certified MAXQDA trainer and a known expert in Marketing Analytics, Tourism Marketing, and
Research Methodology, with a specialization in both qualitative and quantitative research. He holds a PhD
in Management (Jiwaji University), an MTM in Tourism Management (IGNOU), and has qualified
UGC-NET in both Management and Tourism. He has supervised multiple PhDs in the fields of marketing
and tourism.

Internationally active, he is a Research fellow at the Centre for Marketing Science, Dhaka; Country
Coordinator for ISLP (Auckland); and a member of organizations like ISDS, MSI, IEDRC, and IACSIT.
He is involved in funded research from agencies like ICSSR, UGC, and AICTE, and has been part of
government committees for curriculum and glossary development in tourism. Dr. Kaurav also contributes
to public knowledge through MOOCs on e-PG Pathshala, and has published case studies with the
European Case Clearing House. He is deeply committed to educational innovation and the global
advancement of marketing and tourism studies.



