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Tourism has no clear boundaries and encompasses a wide range of activities and services that continue
to expand over time. The World Tourism Organization has therefore broadened its definition of
tourism over time and has recently arrived at the following: "Tourism refers to the activity of visitors"
(UNWTO, 2022). Research in tourism studies can therefore be understood as a cross-sectional
discipline that is dependent on interdisciplinary exchange due to its diverse objects of study.

In this volume, Christos Kakarougkas in Chapter 1: “An Evaluation of The Impact of The Covid-19
Pandemic on the Organizational Structure and the Organizational Coordination of Hotels”, aims
at using the Delphi method in the light of resource-based theory: a) to assess the impact of the
Covid-19 pandemic on the Organizational Structure and Organizational Coordination of
hotels and b) to propose strategic level policies that will facilitate the development of
“organizational capabilities” that will help hotel managers overcome the impact of the
pandemic. It has been found that the Organizational Structure of hotels has become formal,
standardized, and specialized. This led to an Organizational Coordination that is characterized by
bureaucracy, strict rules, procedures, and formal relationships among employees. To overcome the
impact of the pandemic, hotel managers should focus on human resources which through training and
appropriate incentives must be empowered and to hotel processes which must be standardized and
simplified for the benefit of guests.

In Chapter 2, Kamal Loux in the “Morocco case study: Using ICTs in Rural Tourism”
article, aims to verify the level of use and appropriation of the technology by the rural tourist
companies owners affiliated to the Rural Tourism Development Network (RDTR) located in the south
of Morocco. The article looks at how the owners of these small rural tourist companies, based
in this area, perceive the technology, to understand the sense of ownership of Information and
Communication Technologies within these companies and to analyse the integration of the web
strategy in their organisation.

In Chapter 3, “Sustainability Issues in Tourism and Hospitality Sector”, Marta Guedes, Dalia
Liberato, Fernanda Ferreira, Pedro Liberato, Elga aim to investigate the dynamics and motivations
surrounding Sustainable Tourism in response to the escalating impacts of climate change on global
destinations. The paper delves into how the Tourism and Hospitality sector is responding to this
imperative, emphasizing the importance of sustainable development at environmental, social, and
economic levels. Through qualitative methodology including semi-structured interviews with
directors/managers of "Green Key" certified hotels in Northern Portugal, as well as partner entities in
the Sustainable Tourism sector, the study seeks to understand the motivations of tourists who patronize
certified accommodations. The research also examines the socio-demographic characteristics of this
segment, revealing patterns such as predominantly female, young age groups, hailing from Nordic
countries, with significant purchasing power and education levels. Overall, the paper contributes to th%



discourse on Sustainable Tourism by shedding light on consumer preferences and behaviors in this
evolving landscape.

In Chapter 4, “Cultural Mapping 4.0 As A Tool for Visualizing Cultural Perceptions of a
Tourist Destination — Lake Constance Case Study”, Florian J. Eitzenberger, Lara Leuschen,
Patrick Laube, Nikos Bakogiannis, Hanno Rahn, and Tatjana Thimm, use a combination of
digital cultural mapping, participatory mapping, and story maps (coined as Cultural Mapping

4.0) to visualise the Lake Constance region’s culture and to analyse its tourists’ perceptions of its
cultural identity. In addition, the spatiotemporally varying culture of the Lake Constance region,
how it is perceived by tourists, and the mobility patterns resulting from tourism were investigated. The
results indicate that tourists perceive the culture of the Lake Constance region to be synonymous with
that of the greater Lake Constance region, and that its cultural identity is a weaker motivator for travel
than its nature. The study demonstrates that Cultural Mapping

4.0 makes it possible to deal with tourism related issues from both a scientific and a practical
perspective.



